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Stephen Mallinson is better
known in Cambridge as a tech
sector CEO, but now he has
decided to apply technology to
fundraising. Jenny Chapman caught
up with him recently, having last
talked to him when he was doing
something completely different
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IT’s an interesting one, wanting to give
something back. You could argue that you are giving
more by creating a successful business, than you can
by running a charity. Stephen Mallinson has done both
or, rather, he has just set out on the latter.

Localgiving.com was founded in 2009 by Marcelle
Speller. She and her husband made a fortune when
they sold the holiday rentals business they had
started.

“She went on a philanthropy course and felt very
strongly that local charities needed help.”

Marcelle has made an appearance of Channel 4’s
Secret Millionaire and has been running Localgiving to
the point where she wants to step back and bring >
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>> in someone else to take the charity to
the next level. To date, she has raised
more than £6 million.

Stephen, 56, was looking for a new
challenge, and has been picked by
Marcelle to do the job, take over from her
as CEO, while she becomes chairman.

“It’s about online donations for local
charities all over the country, local
charities and community groups, the small
end of the charity market.

“Our belief is that you can get the
biggest bang for your bucks through
individuals working in the community, the
people who know it best.

“The charities we help are often a
one-man-band, run by people who are
time poor, perhaps have a job, a family.
They have the least access to marketing
and advertising and find fundraising really
difficult.

“We are talking about local play groups,
not necessarily all charities. It could be a
local sports group, meals-on-wheels, a
ferrying service to get people to hospital
appointments. These sort of charities are
often too small to be registered with the
Charities Commission, and many have not
set up Gift Aid with HMRC.

“They all get validated by us, so that
they can get GA.”

Stephen, who began his career in
telecoms with BT Labs, has a strong
background in communication. As an
aside, he says: “I worked on optical fibre
research 35 years ago and it’s not coming
to my village (Little Eversden) until next
year.”

He worked in the US for a time, then a
wireless spin-out in London before coming
to Cambridge in 2000 to head small cell
telecoms company ip.access. When he
arrived there were just six people, when
he left in 2011 there were 200 and
turnover up to £30m. The company is now
world leader in its field.

But Stephen likes to work with smaller
organisations, build them up to a certain
point and then hand them on to someone
with a different set of skills.

Eighteen months ago I talked to him
about two projects he was and still is
involved with, a full-scale feature film,
which currently looks more likely to
become a four-parter for TV, and
promoting the career of the creator of
Salad Fingers and his brilliantly original
cartoons.

Stephen has also been mentoring at the

Centre for Entrepreneurial Learning at
Cambridge Judge Business School, and
advising on the LodeStar music Festival.

His new job, which has him
headquartered in Holborn, covers the
whole country, but he has been talking to
Jane Darlington, who heads
Cambridgeshire Community Foundation,
which connects grant-makers with
charities.

Stephen says his main focus with
Localgiving is match-funding: “This is what
we are driving, and we are the only online
donation organisation to concentrate on
this.”

The Government’s Office for Civil
Society channels funding through
Localgiving for match-funding and to help
promote campaigns like “Grow Your
Tenner”, which raised £1.4m last year
for local good causes; for every £10
raised, the Government matched it.

“Match-funding is a terrific way for
philanthropists to give and at the
same time teach charities how to
fund-raise. Despite the fact that in
the last 15 years the whole country
has been wired and there is all
that technology and research, it is
not really being used. There are
still an awful lot of cake sales
and buckets – not that there’s
anything wrong with them – but
there is this massive
infrastructure and so many
great ways to use it. It seems
ironic here – the No 1 tech hub
in the world, with so many
tech companies – and yet go
outside the city and
technology is not being used.

“Localgiving is helping
charities all over the country
to make the most of online.
Fifty-nine per cent of people
who came on a course we ran
said, when they started, that
they were very unconfident in
the use of internet. At the end of
the course it was only four per
cent.”

So, why the switch from tech
commercial to tech giving?

“It combines technology with
more than just satisfying
shareholders. I joined in May,
and it has been a blast, like
jumping into the driving seat at
100mph.” n
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Fingers crossed:
Stephen Mallinson
is continuing to
promote the career
of the creator of
Salad Fingers, the
brilliantly-original
cartoon character
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“It seems ironic here – the
No 1 tech hub in the world,

with so many tech companies –
and yet go outside the city and
technology is not being used”
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